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SOCIAL MEDIA COMMUNICATIONS

Business Results for Us Credibility in what we are doing

Reach Don’t Spam
Information Don'’t Lie
Targeted Communication Don’'t Over Control
Brand Impact Certainly — Don’t just build it
ROI

Application

Relevance of Content Easy to Use

Relevance to User Eco System Always new content
Base of informed users Always new members

Good application functionality Always interesting
User generated content

Value for the User & Eco System Engagement & Ease of Use




Which of the following online tools has vour organization used in at least one campaign?

Blogs

Online Video

Social networks
Podcasting

Photo sharing
Newsgroups/forums

Wikis

Social bookmarking

Instant messaging

VirtualWorlds
Other

Music Sharing

Multiplayer games
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Worldwide Recorded Music Spending, 2006-2011
(billions)

Note! eMarketer uses 2006 data from the international Federation of
Phonographic industries (IFPI) as a benchmark source, includes retail value
of all physical audio formats (singles, LPs, cassettes, CDs, audio DVDs,
SACDs and MiniDiscs) and physical music video formats (DVD, VHS, VCD);
online audio formats (single-track downloads, album downloads, music
video online downloads, streams, subscription income and ad-supported
business models), mobile audio formats (master recording nngtones,
full-track audio download to mobile, nngback tones, Music video
downloads to mobile and ad-supported business models), excludes
monophonic and polyphonic ringtones, hicensing Income, synchronization
income or other icensing revenue streams

Source’ eMarketer, November 2007
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Percent of Time Spent Online at User-Generated Sites
vs. Company-Generated Sites according to US
Internet Users, by Age, February-mMarch 2007

Millennials (13-24)
Generation X (25-41)

35% 63%

Baby Boomers (42-60)

Matures (61-75)
23% 77%
All respondents
M User generated Bl Company generated
Note: numbers may not add up to 100% due to rounding

Source: Deloitte & Touche USA LLR, "State of the Media Democracy,
conducted by Harrison Group, provided to eMarketer, April 16, 2007

Cg3grme www.eMarketer.com








































http://www.youtube.com/watch?v=TSx2llVmD-8




You Tube - TV or Internet
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Media Services Companies, Publishers, Branding Agen  cies, Advertising Agencies, Media

Media Services / Partnerships Sponsorship & Advertising

Online Services Content Production Marketing
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Web Development Video Production Events
: Online Marketing Audio Production SEO
§ Application Development Text Production Press Releases
IP Creation Television Production Email
Graphical Design WOM
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Content Distribution & Aggregation Channels

Consumers & Vertical Markets - Online Vertical Medi  a Channels
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